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CAC
Customer
CLV Acquisition
Cost
Customer
Lifetime
Value
Ideal CVL:
CAC Ratio 3:1
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Growth

Retention phase

Hybrid phase

Reinvent

Acquisition phase
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Acquisition phase
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Retention phase .
Reinvent

Decline -,

Customer
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Acquisition
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ECRM (SMS, Email, Push notification)
Google Ads Remarketing

Retargeting

Call
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Business
Understanding

Marketing

Automation Control

Data Sources Data Analysis
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